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Harnessing LinkedIn to build your 
Creative, Cultural and Academic Profile 

& Network

Liz Wilkinson 

TECHNE Careers Consultant
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SESSION OUTCOMES

We will explore:

• How can you work smart with LinkedIn to build 
your professional credibility and profile? 

• How can you craft your LinkedIn profile to send 
the right message?

• How can you strategically expand your LinkedIn 
professional network?
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Inkpath details
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Liz Wilkinson, TECHNE Careers Consultant  

- 32 Years in Careers and Recruitment

- Former Director of Careers and Employability at Royal Holloway 

- PGR Careers Lead at Kings College London

- MA Classics (Oxford) & PGCert in Learning and Teaching 

- Academic & Postgrad Careers Specialist

- 9 jobs/ 34 years, Working through my 4th recession

- linkedin.com/in/lizgwilkinson

Contact via techne.careers@careers.lon.ac.uk

https://www.linkedin.com/in/lizgwilkinson
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ACTIVITY: INTRODUCTIONS

- Using the chat box, share your year of PhD 
study, your institution and summarise 
your discipline (s) in 2/3 words 

- e.g. Year 3 (Kingston), Geography & Visual 
Art 

Spelling etc doesn’t matter in the chat box 
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How do you use LinkedIn?

1. Newbie: Not yet joined 

2. Lurking: Created profile but not done much with it 

3. Out-of-Date: Need to update my profile 

4. Connected: Message peers on LinkedIn regularly 

5. Informed: Use it as a source of professional news

6. Other

Type any that apply into the chat box 
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3 Strategic Purposes of LinkedIn

Grow your market 
knowledge and 
insights 

Keep up-to-date with industry 
trends  

Research employers of interest 

Grow your 
professional 
community and 
network 

Keep in touch with warm contacts Reach out to new people 

Raise your profile 
and your 
opportunity 
awareness 

Find out about job opportunities Create a market-relevant and 
credible profile that is easy to find 
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Research organisations: news and opportunities 
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Enthusiasts 

cluster in 

groups
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Have something to talk about 

What’s changing in the field?

(aka Industry Trends) 

Type into the chat box what example of a 
trend, change or development that you 
would be interested in hearing a contact’s 
perspective on? 
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Who could I talk to differently?

Already warm Could be warmed up 

Friends/Family Friends of friends 

Fellow students Alumni 

Colleagues/former colleagues People working for an organisation I’m 
interested in 

Supervisor & other academics Academics in other unis researching in 
my field 

WHAT NEW QUESTIONS COULD I BE 
BRINGING TO THESE CONVERSATIONS? 

HOW CAN I GET ON THEIR RADAR IN A 
LOW KEY WAY AND STRIKE UP 
CONVERSATION? 
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Create online profile: necessary & sufficient  

• 30 second impact 

• Photos in the right dress code/visual tone 

• Headline – specialism & experience 

• Align to a professional/creative sector 

• Evidence your claims

• “Specific hooks” not generic buzzwords 

• It’s always a “work in progress” 
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Necessary & sufficient? 
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Still simple, more impact 
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Featured adds punch: History PhD 
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Featured provides background: 
history professor 
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Activity sends a positive message 
Creative writing student: sample Activity 
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Keep experience simple
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Align your profiled skills to your ambitions 
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Who do you Link In with?

1. Current colleagues

2. Former colleagues 

3. Contacts of contacts  

4. Techne & uni alumni

5. People you met at a conference/webinar 

6. Strangers that work at an organisation of interest

Type your preferred approach into the chat box 
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Personalise your approaches
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REINVENTION & PRESENTING A NEW NARRATIVE  

- Forward-facing 

- Positive 

- Coherent 

“I am developing my expertise in X in response 
to the changes in Y and I am looking for 
contacts/experience in Z”
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LinkedIn Premium benefits- match the 
minutes to the cost 
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TIME FOR ENCOURAGEMENT?  

“I find conversations with strangers so embarrassing” 

“I’m not the sort of person who has a LinkedIn profile”

“I don’t have the contacts to network effectively”

“I’m falling down a social media time sink?” 

Do you need a step back, some new boundaries or some 
fresh conversation?

ACTIVITY: What would you say to a friend who said this?
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SOCIAL MEDIA IS A GREAT PLACE

- To meet other enthusiasts 

- To be inspired by other enthusiasts 

- To find out about developments in your area of 
interest 

- To strike up conversation by commenting on 
other’s posts 

- To showcase your creative and professional 
practice and research 
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WEAVE THE WEB 
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Next Steps 

• Name one thing you are going to do as a result 
of this webinar in terms of improving your 
engagement with LinkedIn

• It could be something you’ll do, read, discuss, 
write about, reflect on, think about….

Type your next step into the chat box 
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1:1 CAREERS SUPPORT AND CAREERS WEBINARS  

Careers Sessions at Congress on 22/6  

- Creating engaging CVs, job applications & funding proposals

- Engaging PhD Career Options Outside the Academy

1:1 Career Coaching Slots available every month 
techne.careers@careers.lon.ac.uk

Look out for the monthly Techne Careers Bulletin 

YOUR FEEDBACK MAKES THE TECHNE CAREERS SERVICE 
STRONGER – LINK IN CHAT BOX 

mailto:techne.careers@careers.lon.ac.uk
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Inkpath details
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Thanks and see you soon 


