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OUR GOAL 

“The Technology Strategy 

Board is the UK’s 

innovation agency. Our 

goal is to accelerate 

economic growth by 

stimulating and supporting 

business-led innovation.” 



Networking  

 

Collaboration  

 

Opportunities 

WHAT WE DO 
13 DCMS SECTORS 

•Performing Arts 

•Arts & Antiques 

•Crafts 

•Architecture 

•Design 

•Fashion 

•Advertising 

•Radio & TV 

•Film & Video 

•Music 

•Publishing 

•Video Games 

•Software 

We help to drive innovation in UK 

creative businesses through: 



DESIGN IN INNOVATION 

COMMUNICATIONS 
EVENT

S 

POLICY RESEARCH 

HOW WE DO IT 



WHO WE DO IT WITH 
• Business, academia, trade bodies and other networks 

• Over 7,000 members & 6,000 Twitter contacts 

 



Creative Industries Strategy and 
Investment Programme 

#creativeindustries 
 



KEY THEMES 



Investment Programme 







British Design 1948–2012: Innovation in the Modern Age (Victoria & Albert Museum 2012) 

The UK is a world leader in 

creativity and design 



Creative Industries 

provide 5.3% of the 

UK’s GVA… 

*Technology Strategy Board “Creative Industries Strategy” 2012 



…and employ 1.4m 

people in the UK 

*Technology Strategy Board “Creative Industries Strategy” 2012 



*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe” 

 

232,000 people, or 16.5% of the 

total UK Creative Industries 

Sector, are employed in design  



Design Disciplines by 

% of UK Design Sector 

The UK has a multi discipline design sector,  

from strategic to brand design 

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe” 

 



The UK invested €1.3m on design leadership in 2012 – a lead in 

investment in design support programmes in Europe 

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe” 



Comparison between Design Promotion and Design Support 

across Europe in 2012 

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe” 



The UK has skills at the highest level of  

design competency on the Design Ladder 

UK design  

competency 



Bell Curve of Adoption - Everett Rogers “The Diffusion of Innovations” 1962   



How can design help 

innovation? 
The Technology Strategy Board believes 

that design is a powerful tool when used 

effectively throughout the entire life of an 

innovation project – from concept all the way 

through to commercialisation. It can lead to:  

•time and cost savings  

•better project outcomes.  
 



DESIGN IN INNOVATION: 

 

Desirability: what attracts someone to want 

or          use something  

 

Usability: how it is then used  

 

Feasibility: how these attributes are 

delivered  

 



Every spent on design…. £1 



…provides an average return on 

investment of £25 

£1 £1 £1 £1 £1 

£1 £1 £1 £1 £1 

£1 £1 £1 £1 £1 

£1 £1 £1 £1 £1 

£1 £1 £1 £1 £1 

“Innovation and Research Strategy for Growth” BIS, December 2011  





Using design in early stage innovation 

provides increased social and  

economic impact.  



Barriers to promoting the role 

of design in R&D and 

innovation 
Barriers include: 

• Unknown unknowns 

– what is design? 

– what are the benefits of design?  

– where to find help? 

• Design often applied late in innovation 
process if at all 

• Skills barriers e.g. design procurement, 
technology exploitation 

• Collaboration barriers 

• Cultural barriers e.g. risk adverse  

• Lack of access to capital for investment 
in innovation and growth 

• Gaps in support mechanisms 

• Multi sector and SME reach required 

• R&D and innovation have multiple 
barriers in themselves  



 

Design SIG 
Partner and signpost: 

Research 
Develop the business case 

Tools and resources 
Collaboration 

Business models 
Finance 

Networking and information exchange 
Capacity building 

Good practice 
 

Technology 
Transfer Offices 

Technology Sector 

Design Sector 

Research Sector 

KTNs, Catapults, 
TSB, BIS  

SMEs and  
Start-Ups 

Industry 

Trade Associations 
& Support Orgs 

Innovation Brokers 
& Think Tanks 

Public Sector 

International 
Good Practice 

Science Parks  
& Enterprise 

Zones 



Source: Technology Strategy Board Delivery Plan 2013-14 



R
E

S
O

U
R

C
E

 E
F

F
IC

IE
N

C
Y

 









www.greatrecovery.org 





FUTURE CITIES 



City Park, Bradford, UK 



DATA EXPLORATION 





HEALTHCARE 







 
 

     
 

 
  

 
 
 

The Great Recovery 
Event Information Pack 

17 July 2013 
 

 
Event Objectives 
To explore lessons learned from The Great Recovery, as an example of a Design-
led approach to galvanising a technology community and supporting a Technology 
Strategy Board Competition - in order to: 
 

· Consider how lessons from the Great Recovery could be applied across into 
other Technology Strategy Board programmes and Technology Strategy 
Board/KTN-led activities. 

 

· Inform the work of the Design Special Interest Group's "Design in Innovation" 
programme in generating an 'evidence' base of the contribution of design to 
technology innovation. 

 
 
Background 
Undertaken in partnership with the RSA and Technology Strategy Board, The Great 
Recovery was a project which sought to bring together designers, manufacturers, 
retailers and consumers, to build networks and help generate innovative projects 
which can support a ‘circular economy’ http://www.greatrecovery.org.uk. 

 
Agenda 
 

09:30 Tea, Coffee and Registration 

10:00 Welcome and Introduction: Chair, Graham Hitchen, Design SIG Associate 

10:15 The Great Recovery: Sophie Thomas, RSA 

11:05 Short Break 

11:10 Open Discussion: Chair, Graham Hitchen 

12:10 Wrap Up 

12:30 Lunch and Event Close 



DESIGN IN 
INNOVATION 
 

CASE STUDY 
FILM 

DESIGN IN INNOVATION 





THE CREATIVE INDUSTRIES  

KNOWLEDGE TRANSFER NETWORK 

https://connect.innovateuk.org/web/creativek

tn 

beatrice@creativeindustriesktn.or

g 

 @creativektn 

DESIGN IN INNOVATION 

https://connect.innovateuk.org/web/design-

sig 

CREATIVE INDUSTRIES KTN 

DESIGN IN INNOVATION PROGRAMME 

e 


