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OUR GOAL

“The Technology Strategy
Board is the UK's
Innovation agency. Our

goal Is to accelerate
economic growth by
stimulating and supporting
business-led innovation.”

Technology Strategy Board

Driving Innovation



We help to drive innovation in UK
creative businesses through:

Networking
Collaboration

Opportunities

*Performing Arts
*Arts & Antiques
Crafts
*Architecture
*Design
*Fashion
*Advertising
Radio & TV
*Film & Video
*Music
*Publishing
*Video Games
«Software
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Design in Innovation
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* Business, academia, trade bodies and other networks
 Over 7,000 members & 6,000 Twitter contacts
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KEY THEMES i

Network

Creative Industries
Lonvergence

) Hyperlocal media - Coming your way soon
HPURLOOE

Creative Industries Strategy: Write up from the recent
Industry Panel Discussion at the RSA, London

The Stacks, The Patterns & The Money - why genre
will drive the next stage of the content industries

DataVisualisation: Making Information Profitable

Technology Strategy Board to supportdata and
metadata tools and technologies

Transaction
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Investment Programme

€« =>C https://connect.innovateuk.org/web /creativektn /creative-industries-funding-programme-2013-14 iy |
i1 Apps _,_c _connect Home - O Coogle Maps [ Design o Twitter . DEVELOP3D - Layer [ '] Groups H Myarts  [] Budgets - beatricet  [L] la plagne [ Future cities E Synapse: Synapse -

Sign In

_CO n nect Metworks People Organisations Events o

Creative Industries (- B & Join this group

Knowledge Transfer Network of Techmlogv Strategy Board Network

Overview Aboutus - Articles Discussions Events = Groups Funding = Members More =

. . Technology Strategy Board
Creative Industries Strategy and Investment Programme 2013-14 Driving Innovation

Strategy Publication

Creative Industries Strategy

The Technology Strategy Board's new Creative Industries Strategy (pdf) was published in September 2013. This sets out
an ambitious plan for innovation and growth in the creative media sectors over the next three years. Alongside the
Strategy, the Technology Strategy Board will also be officially announcing funding programmes worth £26m to be
launched over the next six months. This major new investment is intended to boost innovation and growth for the UK's
creative and digital businesses.

The Creative Industries KTN will be working with the Technology Strategy Board to deliver activities to support this
programme, including a series of events around the country where potential applicants will be able to network and find
out more about the individual competitions.

See below for a list of the funding programmes. Regularly updated details/ information about all of the competitions including scope, application
process, key dates and briefing events will be available here as they are announced by the Technology Strategy Board.

Competitions

Destination Local Demonstrators

Creative Industries Strategy | 2013-2016
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Cross-Cutting Themes

These cross-cutting themes recognise the particular opportunities that the creative
industries have in working together and with other sectors

Cross Innovation Sustainability
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Creative Industries
provide 5.3% of the
UK’s GVA...



...and employ 1.4m
people in the UK



232,000 people, or 16.5% of the
total UK Creative Industries

Sector, are employed in design

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe”



The UK has a multi discipline design sector,
from strategic to brand design

Services
17%

Communications
and graphics
3% 4

Product and
Industrial

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe”

Digital and
Media

%

Design Disciplines by
% of UK Design Sector




The UK invested €1.3m on design leadership in 2012 — a lead Iin
Investment in design support programmes in Europe

€1,600,000

Cost

€1,400,000

€1,200,000

€1,000,000

€800,000

€600,000

€400,000

€200,000

€0

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe”



Comparison between Design Promotion and Design Support
across Europe in 2012

€17.8M . Design promotion
. Design support

€1,600,000

€1,400,000

€1,200,000

€1,000,000

€800,000

€600,000

€400,000

€200.000

€0

*Design Policy Monitor 2012 “Reviewing Innovation and Design Policies Across Europe”



The UK has skills at the highest level of
design competency on the Design Ladder

DESIGN AS STRATEGY // STAGE 4
Design 1s a key strategic means
ofcncouraging INNOVALION.

B L

DESIGN AS PROCESS // STAGE 3
Design is integral to
the development process.

B The Design Ladder enables
DESIGN AS STYLING // STAGE 2 companies and organisations
Design is only relevant to identify where they are
in terms of style, ) on a scale of design competence
ranging from ‘no design’
to ‘design as strategy’.

NO DESIGN // STAGE 1
Fig 3 The Design ladder

Design plays no role in
product/ service development.

Source: The Economic Effects of Design, National
Agency for Enterprise, Copenhagen, September
2003 & Design Creates Value, National Agency
for Enterprise, Copenhagen, September 2007.



Late
Mainstream

Early
Mainstream

Early
Adopte

Innovatqrs

1 7 13 19 25 31 37 43 49 55 61 67 73 79 85 91 97

Days

Bell Curve of Adoption - Everett Rogers “The Diffusion of Innovations” 1962
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How can design help

iInnovation?

The Technology Strategy Board believes
that design is a powerful tool when used
effectively throughout the entire life of an
Innovation project — from concept all the way
through to commercialisation. It can lead to:

*time and cost savings
‘better project outcomes.
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Every ' #1 spent on design....



...provides an average return on
Investment of £25

£1 £1 £1 £1 £1

£1 £1 £1 £1 £1
£1 £1 £1 £1 £1
£1 £1 £1 £1 £1

£1 £1 £1 £1 £1

“Innovation and Research Strategy for Growth” BIS, December 2011



Distillation of complex process brings together
multiple stakeholders around a shared vision

v
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A holistic approach, balancing business, Rethinking
technology, user and social needs to deliver strategy
desired and econowmically viable solutions

Glue for
collaboration

K

Expose barriers to innovation and change
within business and across sectors



Using design In early stage innovation
provides increased social and
economic Impact.




Barriers to promoting the role
of design in R&D and
INnnovation

Barriers include:
Unknown unknowns
— what is design?
— what are the benefits of design?
— where to find help?

Design often applied late in innovation
process if at all

Skills barriers e.g. design procurement,
technology exploitation

Collaboration barriers
Cultural barriers e.g. risk adverse

Lack of access to capital for investment
in innovation and growth

Gaps in support mechanisms
Multi sector and SME reach required

R&D and innovation have multiple
barriers in themselves




Science Parks
& Enterprise
Zones

SMEs and
Start-Ups

KTNs, Catapults,
TSB, BIS

Research Sector

Partner and signpost:
Research

Develop the business case

Tools and resources
Collaboration
Business models

Finance

Networking and information exchange

Capacity building

Good practice

Trade Associations
& Support Orgs

Design Sector

Innovation Brokers
& Think Tanks

Technology
Transfer Offices

Public Sector Technology Sector

International
Good Practice
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Businesses who want to be profitable,
innovative and progressive will look to reduce
the volumes of waste they produce, will think

about the way their products are made and
distributed, and what happens to them when
they reach their end of life.

Government Review of Waste Policy
In England 2011, Defra
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Take-Make-Waste linear model
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CREAT ;
SREA]
RECOVERY B o

REDESIGNING THE FUTURE
www.greatrecovery.org

CONSUMER

ROA

Action and Research Centre

Technology Strategy Board

Driving Innovation
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City Park, Bradford, UK
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20th Century Death
mscmirete wanse

HEALTH
C OMBLICATIONS

278m

CARDIOVASCULAR
DISEASES

INFECTIOUS
DISEASES

1,680m

NON-COMMUNICABLE CANCER

DISEASES 5301-“

[ e ———

1,970m
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PATHWAYS TO INNOVATION project
The framework we developed includes 8 distinct activities

INNOVATION PROGESS

1 CHOOSE A DISEASE

and a pathway to focus on
{ PILOT: osteoarthritis )

v

Create a WORKING TEAM (2

Domain Design
champion champion

v

3 Hold a STAKEHOLDER workshop
.. to guide the scoping of the project and
to seek engagement in the process

EXPLORATION ACTIVITIES

HORIZON scanning
.. to review current and emerging technologies

Horlzan scanning s a recognised actheiy that looks at a paried Intha
furtira A sdentifies the naw dessio s thit are possitde i that
timetrama with & fosus on presaniative, structural and tharapautic
intervantions,

gy mda

Daveloging tools & viswalsations

ey rofe

Stakshalder management Creative & siratagc thinking
" | Facitating snd focussng the

Engaging “time poor” participants descussions

WHAT IF scenario planning

.. to identify potential interventions and explore
the impact of emerging medical technologies

This activity anables a concrete intreduction 1o quickly engage people at all
degree of freedom and structure. i can be used as
proup sessions or at an exhiition

,.i
what if ..

pement]

| |

6 THERAPEUTIC themes e S———
.. to consolidate the opportunities and “"""',S\ T o
interventions, and to identify areas of focus ettty T

—# Eimlrantian

By collatng cutpud af the “what ™ statements into broader thermes # & =" \5\“

bescom bk b identify op reas and to salect different P drtor prrvdeg
N o bradcpbrime o Ry MEE perinlil parin

areas within the SARNDEOX workshoo, warage gl beap

Masice o
LEIET T
kil froafwd

7
/ SANDBOX workshop

.. to explore changes to the pathway

Thea SANDBOX workshop 18 A stniciured branstanm with the patient pathwary pros
and Bppropnate granulanty for the discussan. [denification of the Aght paricipams is key

widing the back dop
3 the SUCoass of this warkshap
Digtilling treatmiant Indo key sieges makes it apsier 1o axplara how innovation can Ssregt the cument pathay

Commissioners

Innovators l ' l Designers

Patient
Clinicians Representatives
DEVELOF NEW PATHWAY

KEY insirapfines:

Disease
N ~—— Introduction of a structural modifier delays the need for repair
;Iaellrlam Introduction of & new pain therapy gives quality of life & delays the need for FEPair ———————

More informalion sboul patient delivers Idemtifies good recipients Tor irestment

Stratification eantier dingnoses & earlier intervention

Pubdic
enfagement

of patien

8 DISSEMINATE

.. to inform and inspire

VN

Areas of most impact Innovation process
Funding organisations Innovation managers
Patient represantatives Funding organisations, Clinicians

Innovators, Commissioners Other disease area axperts
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Inspiring new design freedoms in additive
manufacturing/3D printing

Home / Funding & support / Funding competitions / Inspiring new design freedoms in additive manufacturing/3D printing

Sl
E&ISLABORATNE
/" ';,""é: & A "».,_.‘
Helping businesses and researchers to
work together on science, engineering
and technology innovation.
Learn more
Status: Closed Award: Up to £7m
LINKS FOR THIS COMPETITION
Key features: Investment of up to £7m in Opens: 03 Dec 2012
collaborative research and development that
\ : : S o5 Registration closes: 23 Jan 2013 . ‘
4 stimulates innovation in additive General guidance for applicants
manufacturing (also known as 3D printing) and Closes: 30 Jan 2013 Important information
design. about funding rules,
project costs and how to
Programme: Collaborative research and

submit your application
development
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INNOVATION
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THE CREATIVE INDUSTRIES
KNOWLEDGE TRANSFER NETWORK

_connect Home  Networks  People  Organisations  Events

Creative Industries o
K dge Transter Network of Technology Strategy Board Network
‘ 2

=~

beatrice @creativeindustriesktn.or

Overview Aboutus ~ Articles Events ~ Groups Funding Members More -
° @Creatlvektn We are the UK’s knowledge transfer Twitter

CREATIVE INDUSTRIES KTN

https://connect.innovateuk.org/web/creativek

tn

network for the creative industries

Join our network » Learn more » Key Projects

+ Creatingaunique place for creative innovators to meet, share ideas & shape the
future

« Promoting funding and collaboration oppartunities

« Delivering valuable insights into technology trends and developments

Key Themes

®
Design in Innovation DE_@N

HEALTHCARE t
& THE CREATIVE INDUSTRIES

¥ Followus

+ RT@CammsCymru: Digital Cardiff
Week: exploring the digital future
of the Welsh creative industries
http://t co/SPXSASixnY
#DigitalCardiff

2hoursago

RT @craftsmagazine:

@Design Week Classifying Design
Roundtable’ about @DCMS
classification on 3 July at Houses
of Parliament http://t.co/M...
2hoursago

RT @JeremyS1: Mediaclarity:
Aspirational Reading isout!
http:/t.co/DACSEAmIQZ » Top
storiestoday via @jon_pratty

.

@Joscelyn
5 ' s z 2hours ago
DESIGN IN INNOVATION PROGRAMME E—
. . New & Noteworthy Creative Industries KTN
https://connect.innovateuk.org/web/design- ot nthe g seor i DRpS Bk LUB Wesrtne UKot
ﬁt‘:.‘::moor;ist or“_mo e onan .)aincu-rnelwork

Slg Contact amember of The Creative
Industries KTN's delivery team.

£100k 'Creative Skills for Life' fund for business Email us

involvement in arts therapy B 10in uson Facebaok
In arecent post, Creative Industries KTN introduced Creative (&) Follow uson Twitter
Skills for Life, an initative_ B Join our Linkedin group

B Creative Industries Videos
B Creative Industries Blog
Catapults, Healthcare, Future Cities, Digital: .
i @innovate_uk hosting four Twitter Q&As this week The Creative Industries KTN
| Last week the G8 Innovation Conference explored areas where Unit 211
the UK isaglo Business Design Centre
Upper Street

Knowledge

Transfer
Network

Islington
London
N100OH

&
DE.‘N DESIGN IN INNOVATION

Creative Industries



